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SPORTS
Salmon River Central
\rena Ice Schedule for
he Week of January 9

to January 15
nday 9 — >
0 — 5:0Q — SRC Varsity
i — 8:30 — North Franklin Hockey

— 9:30 — Hogan Men
sday 1O
— 536 — SRC Varsity

' — 9:30 — North Franklin Figure Skating
)— 10:^0 — Randy Square
dnesday 11
0 — 12|:30 — Parents & Tots
— 9:30 — North Franklin Hockey

ursday 12
— 5:30 — SRC Varsity
— 9:30 — Shamrock Figure Skate
— 10:00 — Fort Men

Frl day 13
) — 5:00 — SRC Varsity -
) _ 10:00 — North Franklin Hockey
00 — 1130 — Tim Ghostlaw

.Saturday 1 4
— 12:00 — North Franklin Hockey
— North East Clinton VS Salmon River
— 7 00 — North Franklin Hockey
— 9.-O0 — Public
— 10:00 — Hogan Men

00 — ll|:00 Snye . . :

nday 15
— 2 00 — North Franklin Hockey
— i:O0 — Public
— 9:00 — Shamrock Figure Skate
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Snowmobile Safety
nowmobjiling seems to gain popularity in Ontario
each passing year. From 1984 to 1988, for exam-
there has been an increase of more than 100,000

wmobiles registered in this province alone.
/ith more and more Ontarians involved in
wmobiling, it is important to establish safety
jelines fpr the sport.
ie most common factor in snowmobile accidents is
hoi consumption. In 1987, of 15 accidents in-
igated tiy the Ontario Provincial Police, in which 20
pie were killed, alcohol was a contributing factor in
roximat^ly half those accidents.,
nowmobiling in unknown areas and inexperience
andling the machine also play a major role in ac-

ents. It is imperative that snowmobilers research
nown areas before venturing into them. Ice and
w conditions may not always be apparent; rocks on
stumps may be covered by snow.

esearchjing areas and weather conditions in ad-
ce will also allow the snowmobiler to avoid thin ice,

er corjimon cause of accidents.
peedingi causes snowmobiling accidents. Unlike a
or truckj a snowmobile offers little protection in the
nt of a sjudden stop or collision, and the driver and
senger are usually thrown from the vehicle.

should be sure to drive at a speed at
an still maintain control of the vehicle, no
the weather conditions.

sing common sense remains the best way of
venting snowmobile accidents. Letting someone

j h

h they
ter whaj

w
g g

wherje you- are •gecngr when ̂ ysu-wH^ reterrtyelling w
much

th a buddy — three basic safety rules
to snowmobiling as they do to every other,s

rt
his year will probably see even more snowmobilers

ever before. If snowmobilers do their part to en-
e they at|e following the basic safety rules, the sport
be more pleasurable to everyone.
NTACT:j S/SGT Larry Smith; Traffic and Marine
don; Field Coordination Branch; (41.6) 965-5444.
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Simple Methods for
Increasing Your

STRESS
rcss. It definitely wins the award for being today's
i populjar psychological problem. In fact, if you
not reeljing bunches of it, you are just not in the
crowd.1' We do not, however, have to sit by,
;ily waiting for stress to hit us. We can actively par-
>ate in creating and maintaining a high level of
^ if we just follow these simple rules:
Iways put the other person's needs ahead of your
1 Resentment can be exhilarating.
<iOrk hard and don't stop for a break. Relaxation
recreation can cause precious tension to escape.
uy. Buy, Buy! Use credit so that you work even

der for things you already have.
urry up. Compete against the clock. This method
if ul for three reasons: it reduces quality, increases
ety and leads to a heart attack.
late all the unfairness in the world, Don't do
hing about it; just hate it. Longterm anger does
vclous things for destination and bloodpressure.
late yourself. Put yourself down, saying that you
lasically stupid, ugly, mean, unlovable and unwor-

you are in a stressful situation, stay there. If you
just gotten out of a stressful situation, hurry up

get into another one. ,
.eep your emotions to yourself, preferably hidden
leep inside that even you aren't aware of them.
-olate yourself from people who like you the way
are. •
Worry particularly about things you cannot

n g e . ' ' . • •

Try to be perfect in all ways.
rinted
tciates)
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Parents Can Improve
Children's TV

' . Programming '
It's Saturday morning and your kids are glued to the

tube. You cringe, knowing that later the kids are going
to bombard you with requests for toys and other
children's products that were heavily advertised dur-
ing their favorite programs.

What can you do, except practice saying "no" to
their requests to buy, buy, buy?

You can take control of the situation, according to
John Condry, human development specialist with Cor-
nell Cooperative Extension. Go right to the source of
the household frustration, to the television stations
themselves, and let them know you're unhappy with
the programming and the ads.

Television advertising aimed at children has been a
source of concern for some time. The concern now,
though, is getting greater. The nature of the ads has
changed and grown increasingly sophisticated and
manipulative. Some consider the ads to be unfairly ef-
fective in their attempt to convince young viewers
they won't be happy until they buy certain goods.

"What is going on now in ads directed at young
children transcends the bounds of what is allowable
even for ads geared toward more discerning adults,"
Condry says. "Deregulation has made some adver-
tisers feel they can get away with astounding things.
And they are," he adds.

Host-selling* he says, is a prime concern to parents
and educators who feel that the children of America
are being Unfairly exploited and manipulated by T.V.
ads. Using the host of a program to sell the sponsors'
products used to be considered dirty play. The viewer,
who felt connected, perhaps even friendly, with the
host, was more liable to buy products than if those
products were hawked by a neutral party.

Now, though, host-selling is no longer taboo in the
television industry. Children's shows, especially, tend
to sell products that are hawked by the host. In fact,
the product may be the basis of the program itself,
such as the various cartoon characters being sold as
toys and other products. '

"That method of selling products is so effective it is
unfair," Condry points out. "When a toy-for-purchase
is the program character, the entire program can be
considered an ad." He estimates that 75 percent of all
programs geared to children are now designed around
a toy in the marketplace.

Enough voices have been raised on the issue of
advertising geared to children that Congress recently
took action. Ignoring for the time being the problem
of host-selling during children's programs, they
established a maximum amount of program time that
could be devoted to ads. Twelve minutes of commer-
cials per hour is the allowed amount — a full 20 per-
cent of programming time.

The odd thing is that most programs now have only
8-Yz minutes of commercial time during children's
viewing hours. In other words, the new regulation
passed by Congress allows sponsors to advertise more
— not less — than they have been.

" It' s a bill without any teeth to it," Condry says. " It
does nothing to solve this problem."

The child development specialist recommends that
parents stop waiting for others to tackle this issue, and
take it on themselves..by going directly to station
managers and telling them exactly What they think is
wrong with the current programming for children.
Are there too many ads? Does host-selling strike you as
unfair? Are the programs themselves uninformative

'and-even, mindless.? :
Many parents don't realize that the law requires

local stations to prove they are responsive to com-
munity needs. Stations have their licenses renewed
regularly. Part of the renewal process is based on pro-
ving the station has responded to local needs.

Write a letter of complaint to the local station
manager. That letter, by law, must go into a file that
Will be looked at during renewal. Attempts to resolve
the complaint must also be considered before the sta-
tion license is renewed. Local stations are responsible
to the community that view them. That is where
parents should attempt to take control of this pro-
blem.

Parents should circulate petitions stating what they
feel programming for children should be, and what it
should not be, and then forward those petitions to the
local station. That way, you prove the audience is
there and that the audience is dissatisfied, and action is
needed. This tactic works. Many communities already
have obtained better children's programs by using this
strategy.
Resource: John Condry, Department of Human
Development & Family Studies, Cornell.

Henderson's
Funeral Home

Noah J. Henderson
Funeral Director

serving
the St. Regis Mohawk Reservation & Area

Hogansburg, N.Y.
358-4166

There's more
to Mutual Life

than Life Insurance
Whatever your needs... income for retirement,
protection for your family, insurance to cover
the amount of your mortgage or estate and
financial planning . . . get in touch.

Bob Blanchard
(613)933-6280

132 Second St. East
Suite 305

Cornwall, Ont. K6H 1Y4

Mutual Life can help you in
more ways than you think.
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Mutual Life of Canada

" Wenniserilo, CKOIV Culture Dee-Jay.
FULL SPECTRUM WITH BILL HENRY

Hard Rock, New Rock, Old Rock
6 p.m. — 8 p.m. — Monday-Friday
6:00 CKON News, Weather, Sports Recap
7:00 — CKON Live Wire

THE BEST IN COUNTRY WITH
WITH TEN TOES

8 p.m. — 12 midnight — Monday-Friday
8:00 — National Native News
8:00 — CKQN Radio Bingo (Tuesday)
8:15 — Country Program Highlights
9:00 — Featured Artist or Album
9:00 — Pulsebeat (Friday)
9:45 — CKON Community Calendar
10:15 — Country Gold (Tuesday)
12:00 Midnight — Closing Prayer

WEEKEND SCHEDULE
Saturday —
8:00 — Opening Prayer
Country Music 8 a.m. — 12 Noon
Cultural Segments and Native Contemporary

Artists
10:30 — Trading Post
12:00 — Community Calendar
ADULT CONTEMPORARY 12 Noon — 4 p.m.
Rock Classics, Old and New
TOP 40 4 p.m. — 8 p.m.
Top 40, Pop, Dance Music
5:00 — Public Service Announcements
STATE OF ROCK 8 p.m. — 12 Midnight
Hard Rock, Heavy Metal
8:05 — CKON Live Wire
12:00 Midnight — Closing Prayer

GOLD AND NEW COUNTRY WITH
DAN EARLY

6 a.m. — 10 a.m. Monday-Friday
6:00 — Opening Prayer
6.30 — Weather Report
7:00 — School Lunches-Weather
7:30 — Weather Report
8:00 — CKON News-Public Service

Announcements
8:30 — Ski Report-Weather
9:00 — Music Features
9:15 —Job Watch
9:30 —CKON Cradleboard
9:45 — CKON Community Calendar

SPIRITUAL CROSSROADS
WITH WENNISERIIO

1.0 a.m. — 2 p.m. Monday-Friday
10:00 — Mohawk Language Program
10:30 — Trading Post
10:45 — Country Music
11:00 — National Native News
11:05 — Cultural Programs
11:30 — Lunch Menus
11:35 — Country Music
12:00 — Noon-CKON News-Weather-Sports

-Obituaries
12:15— Country Music
12:30 — Talk ShoW-Interviews
1:00 — Country and Rock Classics

AFTER NOON SHOW WITH PAMELA
2 p.m. — 6 p.m. Monday-Friday
2:15 — The Vault-Classic Rock and Roll
2:30 — Pet Corner
2:45 — Featured Native Artist
3=00 — CKON News
3:10 — The Vault-Mbtown (Mon.-Wed.-Fri.)
3:10 — Scan (Tuesday), Environmental

Directions (Thursday)
3*45 — Music Features
4:00 — National Native News
4:05 — Ski Report
4:10 <—Public Service Announcements
4:15 — Adult Contemporary
4:30 — Top 40 or Artist Features
5:00 — CKON Community Calendar

NOTHING GETS YOU
BACK IN THE HOUSE

FASTER
(Except Maybe A Snowplow.)

The exclusive double-auger system in
Yard-Man's SnoWolf snowthrowers uses large

.twin augers and a rugged second stage impeller
to move enormous volumes of snow and ice out

of the way faster than comparably powered
single-auger models. Ask your d
VINCELLETTES

WELDING & REPAIR

Water St.
FortCAvfngtph, NY.
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YARD-MAN

INDIAN TUf£-l/5/S9-P«gc 7

CKON 97 .3 FM
*w*THE VOICE OF

AKWESASNE
CKON MUSIC FEATURES

6:15 — Roots Music — Fiddle, Mountain,
Native Cajun, Irish-Scot, Traditional Rock

6.30-10:00 — Current Country & Country
Classics

Monday — Second Cup of Coffee, double dose
of popular Country Artists

Tues. & Thurs. — Top 40 Picks
9:00 — Featured Country Artists-Albums
Friday — Pulsebeat at 9:00
Thurs. & Fri. — Requests, use 575-2103

After 8:30
COUNTRY ARTISTS OF NATIVE ANCESTRY.

NATIVE MUSIC FROM TRADITIONAL TO
CONTEMPORARY SOUNDS.

Popular Country Music, Community Issues, Cultural
Programs. Requests from 1:00 — 1:45
Classic Rock and Roll Hits
AlbumOriented Rock
Monday — Top 40 Countdown
Tuesday — 3:45 — Top 5 Hits
Tues.-Thurs.-Fri: — 4:30 Mini Spotlight
Tuesday — 5:00-6:00 Romantic Requests
Wednesday — 3=30 — World Beat, Blues, Jazz, Reg-
gae, Salsa, Dance, Pop, Ethnic
Wednesday — 4:30 — Artist or Album Spotlight
Wed.-Thurs.-Fri.-Dance!Dance!Dance!
Thursday — Pamela's Roadhouse Cafe
soft rock entrees, hard rock main course, side order of
new wave, dance dessert
Friday — Top 5 Requests
Friday — 3:30 — Sisters.Are Doin It For Themselves —
featured female vocalists-bands
5:15 — Double DJ. Duel with guest DJ
Friday — Requests All Day, 575-2103
Monday-Rock TRAXX, Popular Hits
Tuesday — Flashback, & 70s-60s-50s
Wednesday — Power Blues-White & Black Blues and
Blues Based Rock
Thursday-Hard & Heavy Rock
Friday-Party Time Requests Night — 575-2103
Monday-Top 40, B-Sides of Top 20
Wed.-Country Gold, Pulsebeat, Top 40 Picks
Thurs.-Whats New in Country
Thurs.-Bluegrass, Country Gold, Native Country
Thurs.-New Releases, Female and Male Vocalists
Friday-Request Night, Country Gold
Friday-Local Artists
Friday-Live-In Concert

WEEKEND SCHEDULE
Sunday —
8:00 — Opening Prayer
Country Music 8 a.m. — 12 Noon
Cultural Segmentsf and Native Contemporary Artists
10:30 — Trading Post
12:00 Communhy^Galendar •••
TOP 40 12 Noon — 4 p.m.
Top 40, Pop, Dance Music
ADULT CONTEMPORARY 4 p.m. — 8 p.m.
5.00 Public Service Announcements
ROCK CLASSICS 8 p.m. — 12 Midnight
8:05 — CKON Live Wire
10:30 — Rockabilly
11:00 —Blues Hour
12:00 Midnight — Closing Prayer

Located in the new Akwesasne Communications
Centre in the Village of Kanatakon. CKON FM 97.3
P.O. Box 140 — Rooseveltown, N.Y. 13683
P.O. Box 309 — St. Regis, Que. H0M-1A0
P.O. Box 1496 — Cornwall, Out. K6H-5V5
(613)575^2100

575-2101
575-2103 Request Line
575-2105
575-2108 News Line

(518)358-3426
358-3427

ATTENTION BUSINESSES:
CKON has special deals on the following:

— Sponsorship packages
— News sponsorship
— Program features
— Holiday special packages

Take advantage of these now! We have very
reasonable rates. Let one of our sales representatives
plan your advertising. Call 575^2100 for Sales Dept.

ERVILLE'S FLOWE
Div. of Bydan, Inc.

Dave Jk Naacy FMdter

235 East Orvis Street
Massena, New York 13662

Telephone
341*7^-3581
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